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•	 However, a “digital divide” still exists between urban and rural areas

•	 "Broadband service may allow rural areas to compete for a range of service jobs, from call 
centers to software development. And even in non-service industries, internet tools can 
help businesses connect more efficiently with customers and suppliers" (“Strengthening the 
Rural Economy”, 2010)

•	 As of April 2009, home broadband adoption stood at 63% of all adult Americans, up from 
55% in May 2008

•	 However, adults living in rural America only grew from 38% in 2008 to 46% in 2009, ap-
proximately 20 percentage points behind the rest of America (Horrigan, 2009)

•	 Rick Boucher, chairman of House Energy and Commerce Subcommittee on Communica-
tions, said stimulus money excludes much of eastern US and Appalachia, since towns are 
technically close to urban areas and thus not eligible for money, but mountains prevent 
them from gaining access (Gardner, 2009)
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•	 In addition, a majority of home broadband users see high-speed internet as “very important” 
to at least one aspect of their lives and community, such as communicating with govern-
ment officials or gathering and sharing information about the community (Horrigan, 2009)


